


Synopsis 
(Content Warnings: pregnancy, reference to abortion, sexual 
references, strong language, alcohol, religious references) 

A laugh-out-loud comic variation on the virgin birth in which a 
young woman finds her life spiralling into confusion when she 

wakes up one morning, unaccountably pregnant. 

You're young, free and single and haven't had sex for the last 
eleven and a half months, then one morning you wake up 

pregnant and to make matters worse the Angel Gabriel is on your 
doorstep claiming parentage... 

Oliver Lansley's play Immaculate was first performed by ‘Les 
Enfants Terribles’ Theatre Company as part of the 2005 

Edinburgh Festival Fringe. The play is comprised of two acts over 
90 minutes.  

We follow Mia, our protagonist, as she tries to figure out how it 
is possible that she’s pregnant, and fields the constant barrage 

of visitors claiming paternity at her door.  

Press Quotes: 
‘Genuinely a laugh a minute, with some real strokes of comic 

genius’  
Metro  

‘In a Fringe which is willed with comedies, this has to be one of 
the funniest’ 

British Theatre Guide  



Team Bios 
Katie Peachey- Co-Director  
Katie is a second year Philosophy and Theology 
Student at St Peter’s. Having acted in No Exit 
(BT, TT22), St Peter’s Garden Play, (TT22), Posh 
(Pilch, MT22), Better Yesterday (BT, HT23), and 
the short film A Fateful Encounter (MT22), 
Katie understands the role of an actor in a 
production, as well as the meaningful 
difference that direction can have on a show. 
Having also been crew on Women You Know 
(MT22, Costume Designer), and Top Girls (TT22, 
Co-Producer), she is comfortable with the 
behind-the-scenes working of a successful 
production and is excited to get to work 
directing Immaculate. A particular interest of 
Katie’s is the depiction of religion in media and 
artwork, as well as the intersection between 
religious ritual, performance and theatre. 
Equally, Katie has a love of comedy and hopes to 
combine these passions in a way which will be 
hugely entertaining for the audience. 

Darcey Willing- Co-Director  
Darcey is a second-year English student at St 
Peters. During her first year, she wrote and 
directed In the Dark’for Cuppers 2021 and 
enjoyed acting in OUDS productions across the 
year including Plus One, Much Ado About 
Nothing Wadham garden play and Caryl 
Churchill’s Top Girls. More recently, she has 
played Helena in Honest Fool Productions’ A 
Midsummer Night’s Dream and is currently 
acting in Engraved to be performed in 7th week 
as well as working in the production team of 
Oxford’s second full length feature film 
Breakwater to be filmed in the Easter vac. She 
has just finished working as a Stage Manager on 
An American in Paris at the Oxford Playhouse 
during which she gained vital insight into how a 
big production is organised backstage. Having 
completed the Yale University Directing Summer 
Session last July, Darcey is excited to put some 
of the tools she has learnt into use. 

Laetitia Hosie- Producer  
Letty is a second-year student at St John’s, 
reading English and Spanish. She has 
experience both onstage and behind the scenes, 
having acted in several plays at Oxford, as 
well as assistant directing and producing 
other productions. In her spare time, she also 
enjoys playwrighting; as part of a Writers’ 
Collective at school, she wrote a comedic 
monologue about an unplanned pregnancy – 
reading ‘Immaculate’ a few years later has thus 
felt somewhat nostalgic, and theatre’s ability 
to be simultaneously funny and thought-
provoking is important to her. So is comedy, 
which is Letty’s favourite genre to perform and 
to watch – she is very excited to work on this 
production, which promises to make the 
audience laugh out loud. 

Grace Choi- Assistant Producer  
Grace Choi is a first-year Physics and 
Philosophy student at St Edmund Hall, 
Oxford. She is currently co-producing 
Memento Mori Productions’ The 
Seagull (Pilch, TT23) and is the 
marketing director for Happier Year 
Productions’ Macbeth (TT23). She also 
produced Ciana Russo Film’s The Essay 
(HT23). 

Olivia Cho- Co-Marketing Director  
Olivia is a first-year Theology student at 
Keble. She has assisted in marketing for 
student play productions at her secondary 
school and was involved in marketing for the 
publication of a film photography-based 
literary zine (FilmLog) during her gap year. At 
Oxford, she was the lighting designer and 
operator for ‘Women You Know’ and ‘Cruelty’, 
(both shows sold out at the BT), and designed 
the set for ‘Love and Money’. In addition, 
Olivia took part in the OUFF short film 
festival as the production assistant for Peter 
Todd’s ‘Catch Me’, a role that also required 
significant marketing competence. For ‘Catch 
Me’, she was responsible for promoting the 
production through BTS photoshoots.

Mariam Eapen- Co-Marketing Director  
Mariam is a second-year Archaeology and 
Anthropology student at St. John’s College. 
She has had extensive acting experience at her 
secondary school, with her most memorable 
play being Julius Caesar in her final year of 
sixth form. At Oxford, Mariam has decided to 
try out more roles on the crew side of a 
production. In her first year, she was co-
producer of Jigyasa Anand’s sold-out run of 
Tanika Gupta’s A Doll’s House at the Keble 
O’Reilly where she was responsible for 
effectively pitching the play to various 
funding bodies to sustain the large-scale 
nature of the production at the O’Reilly. With 
Immaculate, Mariam hopes to use her 
experience in Oxford Drama and her roles at 
various other societies (OxWIB & OAS) in order 
t o f u l l y m a x i m i s e h e r c o n t a c t s a n d 
relationships at the University to ensure a 
sold-out run and unforgettable play at 
Oxford.



Mitra Stainsbury- Set Designer  
Mitra (she/her) is a second year Economics and 
Management student at Brasenose College. At 
school she directed a short version of Chicago: 
The Musical and was involved in writing and 
performing in an original piece Examination as 
Tabitha, the lead invigilator, with the Italia Conti 
Youth Company. In her first year at Oxford she 
gained an insight into the Oxford drama scene in 
Michaelmas Term as the Welfare Rep for The 
Importance of Being Nihilists and increased her 
involvement in student theatre in Trinity Term as 
Costume Supervisor for The Little Shop of 
Horrors and Costume Designer for Top Girls 
alongside performing in Jesus College’s Taming of 
The Shrew. Discovering her passion for theatre 
d e s i g n , s h e h a s f u r t h e r e d h e r f o r m a l 
understanding of design through participating in 
a costume and set design workshop ran by E.M. 
Parry as a part of a series of industry 
professional-ran workshops organised by OUDS 
and the University College production of Gabriel. 
Over the summer, Mitra was the costume designer 
for The Gondoliers for the University’s entry in 
the International Gilbert & Sullivan Festival 
competition and this Michaelmas designed the set 
for Maurice. Her latest theatre endeavour 
presented her with the challenge of sourcing a 
kitchen set for Better Yesterday staged in in the 
BT this term and she look forwards to continuing 
to further refine her set and costume designing 
skills into next term.

Lucas Ipkendanz- Light and 
Sound Designer  

Lucas is a third year chemist at Exeter. 
He’s worked as a lighting designer on 
several plays whilst at Oxford 
including: The Effect (with OUDS 
National Tour: BT, King’s Head 
Theatre, Old Fire Station), Brain 
Freeze (BT), Mojo (Pilch), No Exit (BT), 
Hands and Flowers (Edinburgh 
Fringe), A Midsummer Night’s Dream 
(Pilch), After Life (Pilch) and The 
Tempest (Oxford Playhouse).

Mia Beechey- Costume 
Designer  

Mia is in her second year studying 
History of Art at Christ Church. 
She has previously done costume 
design for Nocturne Productions’ 
Mojo (TT22) and Fetid (MT22), and A2 
Productions’ run of Blithe Spirit 
(MT22). She will also be working on 
hair and makeup for the upcoming 
feature film Breakwater, shooting 
in the Easter Vac. More recently, 
Mia has explored different roles in 
her capacity as Assistant Director 
and Sound Recordist for Green 
Door Productions’ short film The 
Essay. She is looking forward to 
working on this production and 
helping to bring the story to life 
through costume. 

Lauren Homan- Welfare 
Representative  
Lauren Homan is a second year 
Biology student at St Peter’s 
College. She is currently one of 
the Welfare Representatives at the 
college, providing support to 
s t u d e n t s a n d b e i n g t h e 
intermediary between college 
faculty and the JCR. Lauren’s 
experience in this role means she is 
very equipped to provide welfare to 
the cast and crew, as well as 
having been involved in a West End 
Production of Charlie and the 
Chocolate Factory as a child actor 
(2013). 



Director’s Statement 

‘Laughter is the best medicine’- a toe-curling cliche, and yet, true. A shared 
joke, a comically charged glance across a crowded room, stomach-cramping, ‘I 

can’t breathe’ belly-laughing; all some of the most profound ways in which we 
connect with others. As directors, we feel there is somewhat of a gap in the 

Oxford Drama scene that could be filled with a comedy, and we hope that 
Immaculate can provide that. Oxford life can prove stressful, and the 

opportunity to bring 90 minutes of lightness or even a slightly louder-than-
normal exhale of air through the nose, is one that we would leap at.  

Why Immaculate, and why now? We’ve asked ourselves what we are trying to 
say through this production, and to what end. Ultimately, we feel that despite 
being a comedy, Immaculate speaks to contemporary issues as relevant in 2023 

as they were in 2006. The premise of the play follows Mia, who has become 
impregnated without her consent, and the audience watches as she contends 
with visitors who each claim parentage of the baby. The narrative structure 
of the play allows this to play out in a way which is, at times, hysterical. At 
the same time, when the actual subject matter is taken into account we see 

that Mia’s life has become completely out of her own control, and this is an 
experience felt by women globally. Equally, the religious narrative allows 

us to explore the relevance of religion in secular life, the impact that it has 
on culture and mindset, and equally the extent to which religion is fallible. 

Is religion a sacred cow or are there critical lines which should not be 
crossed? As a student of theology, these questions are particularly profound 

for Katie, who has a keen interest in dialogue surrounding the nature of 
religion.  

Immaculate is, at its heart, a comedy. It aims to make its audience laugh, and 
specifically to laugh at the state of the contemporary world we find 

ourselves in. We hope through an immersive set which the characters will 
walk through, entering from all sides of the theatre, the audience will feel 

at once able to laugh at these stock character cliches, and be confronted 
with the hold they still have on modern life. In moments of hyper-reality, 

characters who initially function as comical parodies, exit the world of the 
play momentarily to speak directly to the audience. During these shifts, we’d 

like to play with the flexibility of the Pilch space. Using a thrust 
configuration we’ll leave aisles the actors can walk through to interact with 
the audience (as if literally spreading the ‘Word’) and perhaps a reserved seat 
an actor disguised as an audience member can suddenly emerge from ‘as if by 

some miracle’.  

Our design vision aims to materialise this tension between the ridiculous 
farce of the play and the earnest questions it raises. Why can’t, as Lansley 

puts it, ‘a ‘lady of the night, a mistress, a dominatrix’ bear the human 
incarnation of God? With dim red lighting over a chaise longue covered with 

red velvet, and the main set piece of a large red velvet curtain (like that of an 
iconostasis), the visual world would blend religious iconography with a 

private escort room in a strip club. For further visual gags, as well as to 
enhance the representation of Mia’s character through her flat, scattered 

around the set will be tacky religious merchandise (an I heart the Pope mug, a 
rosary from a halloween costume etc). Other than these two main pieces of 
set furniture, which we can acquire from the OUTTS store, the set will be 

quite minimal, with props we will be able to source from our own possession 
such as cups and phones.



We hope this clash between a traditional concept, enhanced by operatic 
music and hymns, and an almost aggressively modern set and costume 

design will ground the inherently comedic nature of the play, which, in 
the words of Michael in Act 2, asserts that ‘Of course these are angels, 
and she’s the Virgin Mary, and Gary Goodman’s a humble carpenter and 

they all came here via a little fucking donkey’.  

With a crew of ten, some of whom have previously worked in different 
positions, we hope to make this a cohesive and collaborative production, 

with overlap between specific roles. As everyone will have their own 
connotations with the concept of the immaculate conception we hope to 

foster an environment where everyone can throw in big, even ridiculous 
ideas (which can then be filtered down to reality) to continuously 

maintain the show’s farcical melodrama. As our crew is spread out across 
different colleges, our marketing will be boosted even by word of mouth 

alone, as well as allowing the possibility for more financial motions.  

We aim to start holding auditions throughout the end of the Easter vac 
and 0th week of Trinity term, allowing for an option of self tape and in 
person auditions to accommodate for actors’ comfortability. We hope to 
keep the casting process as inclusive as possible with some characters 

providing the opportunity for gender-blind casting and publicising 
auditions on multiple platforms to encourage new and first-time actors 

to get involved.  



Producer’s Statement 

I am very excited to work on this production, which I think will be a highlight of the 
Oxford drama scene next term. Oliver Lansley’s ‘Immaculate’, a modern and comedic 
take on the Second Coming, is a light-hearted and witty play that is sure to provide 
entertainment to any audience, notably one of students combatting 5th Week blues. 
At its core, this show is one of pure, unfiltered comedy – something which has often 

lacked in the Oxford scene and promises to attract a large audience. We are 
confident that we can successfully market the popularity of this show – both the 

directors (Darcey and Katie) and myself have worked on sell-out shows before, be it 
as actors or as crew members, and have compiled the advertising methods we feel 
are the most effective. As well as creating colourful, fun posters for the show, 

which we will scatter around the city to attract attention from all demographics, 
our marketing managers will also use social media heavily to appeal to the student 

population – our target audience. 

On the financial side of things, I have taken measures to ensure the stability of our 
production. For instance, we are aiming to acquire over half of our budget from 

College grants, which means that we can guarantee a safe reimbursement of loans 
to OUDS, The Eglesfield Players and The Merton Floats, alongside the interest 

that we will owe these funding bodies. In addition, we are currently in the process 
of applying for a Cameron Mackintosh Drama Fund grant, which would ensure our 
stability even further. Our breakeven is currently low, at 50.7%, and we are also 

likely to add a matinee performance to our schedule, which would increase the 
overall number of ticket sales, allowing for extra profit. Indeed, there is little to 
no risk of running over budget, since our modern-day setting means we can source 
most of the props, set dressing and costumes that we need from the cast and crew 

themselves, making our production costs extremely affordable. 

Whilst the set we have in mind requires no complicated constructions, we would 
like the stage to be abundantly filled with loud, tacky iconoclastic decor, to play 
into the comedy. Notably, we are aiming to highlight the ironic distinction between 
the serious, respected institution of religion and the indifferent modern context it 
is uncomfortably being placed in, using a red curtain to create a space reminiscent 

of an escort’s private room, and paintings and ornaments that depict religious 
scenes, hinting at the ironic Virgin Mary-dominatrix hybrid the protagonist comes to 
embody. Given the heavy use of such set dressing, staging the show at the Michael 

Pilch Studio would be very convenient as we would occupy the only slot available, 
meaning that we would not have to clear everything on and offstage every night. 

We would also greatly benefit from a thrust stage as this creates a more immersive 
performance, bringing the audience members into contact with the characters and 
with the set – this would help us to emphasise the casual, everyday backdrop, in 

turn highlighting the comedy in the fact that such an unextraordinary location has 
been chosen for the Second Coming. 

We aim to make the experience of working on Immaculate as enjoyable as watching it. 
For this reason, we have a Welfare officer, to ensure everyone is comfortable. We 
want to exist as a friendly, welcoming company and are therefore adopting an open 

approach with regards to the casting process: although the play is originally 
written with two female and four male characters in mind, we will be casting 
gender-blind (except for the protagonist, whose role is open to anyone who 

identifies 

as female, given her pregnancy) and choosing actors based on how well they fit the 
roles, regardless of ethnicity, background or experience. Most importantly, we 
want our actors to feel comfortable around each other, as much of the play’s 

comedy relies on quick, sarcastic dialogue and we would like this to feel as natural 
as possible, for all those involved. This is why staging Immaculate in 5th Week 
would be very useful; once we cast our actors, which we aim to do by the end of 
Hilary, we will have enough time next term to organise character analysis and 
chemistry workshops before rehearsals, after which we can polish and perfect 

moments and transitions, in order to create a really impressive production.



Marketing Statement  

Oliver Lansley’s Immaculate is an incredibly charismatic piece of writing, full 
of visual and empathic colour, catalysed through the characters and wildly 

hilarious storyline. Our marketing will strongly reflect the bright, 
kaleidoscopic, high energy of the play, illuminating the production in three main 

forms; an ‘online’ form, a ‘real-world’ form, and a ‘print’ form. 

Online 
As social media strengthens its presence within the Oxford Drama scene, we will 

promote the play primarily through the channels of Instagram, Facebook and 
Twitter.  We will maintain and utilise On The Nose Productions’ instagram 

account (@onthenoseprods.ox), posting portraits of the cast and crew and videos 
of daily snippets from rehearsals, interviews and general updates on the 

process of creating the play. This is to ensure that our followers are engaged 
throughout the journey of the play.  We will also reach out to OUDS early on in 

Trinity for an Instagram takeover to boost the number of people exposed to 
Immaculate from the outset so that ticket sales are secured in the lead up to the 

show. The Instagram account will have an overall aesthetic relevant to the 
theme of the play and our Instagram stories will always be short and punchy, to 
ensure that our tone remains slick and user-friendly. Simultaneously, we will 
also create a Facebook event for the show that all members of cast and crew 

will have admin access to so that they can ‘invite’ their followers to their play 
and spread the word on the platform.  

Real-World 
The marketing team will attend the university’s art fairs, exhibitions (e.g. the 
Ruskin Art Sale), and various college garden plays taking place throughout 

Hilary and Trinity term to promote and pitch our play. Additionally, the actors 
will promote the play in the form of a ‘mini-show’ in public spaces such as 

Gloucester Green, and the marketing team will conduct street interviews with 
the buyers and vendors at the Gloucester Green market (e.g. What sort of things 

do you find to be ‘immaculate’?). As part of our marketing strategy, a real-life 
interaction with the public is essential to attract a diverse audience from 

Oxford as a whole, rather than just the university.  

Budget



Marketing Schedule  

MARKETING TIMELINE 
  
HILARY 23 
Ongoing ~ Hilary Vac 

• Auditions 
• Poster design 
• Graphic design 

◦ Review for social media presence/publication 
  
Vac 

• Poster design 
  
TRINITY 23 
0th Week: 

• (Early 0th week) Posters and flyers to be ordered so that 
posters can be put up towards the end of 0th week/early 
1st week  

  
1st Week: 

• Cast + Crew photoshoot 
• Contact the Isis, Cherwell, Oxford Blue, OxStu 
• Cast + crew photos released 
• Create Facebook event 
• Hand out posters + flyers 

  
2nd Week: 

• Interviews with cast and crew  
• Instagram takeovers by the cast and crew of the 

rehearsal process of the play  
  
3rd Week: 

• OUDS Instagram takeover 
• Post on the OUDS portal 
• Consecutive/daily instagram stories and posts to push 

ticket sales  
Play to be of immaculate success 



Costume Statement 

We would like the costuming of Immaculate to reflect the tongue-in-cheek 
humour of its plot. The costumes will consist of easily sourced modern pieces 

with an emphasis on the flashy, kitsch early 2000s style. In a play that subverts 
one of the most infamous stories in Western history, we would like the costume 

to do the same. We hope the unlikely pairing of immaculate conception and 
rhinestone tracksuits will help to achieve this. In regards to the chorus and 
angels, we aim to give them a unifying and androgynous look, perhaps through 

similar suits with smaller unique identifying details. For Gabriel, think vintage 
James Bond in a suave cream suit. For the chorus, we would like them to reflect 

a more modern kind of story telling, perhaps journalists or Twitter news 
warriors.

Set Statement 

A young woman wakes up to find herself in a situation so unbelievable that she 
may as well still be dreaming. This feeling of disconnect from reality is 

something that we are keen to explore in our set design and, with this in mind, 
we felt as though the Pilch – a black box theatre – provides us with the blank 
canvas that will enable us to craft this. The blank walls would allow us to 

place heavenly oil paint impressionistic clouds around the theatre juxtaposing 
the visual gags of religious merch (e.g. I heart the Pope mugs, Vatican tea 
towels, etc) that would be littered around the stage and in the audience 

seating. The “unbelievability” of the plot which the comedic effect of the play 
leans on, is furthered by excessive and oversized props such as the pregnancy 

test. 
  

Moreover, it is important to us that the play’s absurdity does not only start 
with the first line spoken or be physically limited to stage boundaries, but 

rather the audience is wholly immersed in it. To this effect, we would like to 
stage this as a thrust to allow the characters to walk amongst the audience, 

bringing the play physically into the audience. In turn, the audience is brought 
into the play by velvet drapery across their chairs and the scattered religious 
merch mentioned previously. Finally, a thick red velvet curtain hung across the 

entrance to the Piltch that the audience members must pull across to enter, 
will create a physical immersion of the audience members from the moment they 
first step into the theatre to the moment they re-immerse when they leave the 

theatre through the same curtain – as though going to sleep and waking up from 
a strange dream. 

  
With regards to the practicality of sourcing the set, we would be able to 

source a chaise lounge, purple velvet drapery and the red velvet curtain from 
TAFF. The clouds will be hand painted on card by the crew and the oversized 
props will similarly be made from paper mâché and painted. The collection of 

“religious merch” would pose the greatest challenge; however, we are 
confident that we can affordably source these by: hiring the ‘Priest Vestments’ 

and candle holders from TAFF; searching brick and brac sections in charity 
shops; and making effective use of eBay, Gumtree and Facebook Marketplace.  



Sound Statement 
There are several integrated sounds into the play mostly consisting of: ringtones, 

knocks at the door, a voiceover sequence of a character’s internal monologue, and a 
news broadcast in the final scene. 

For the doorbell, I’d use a slightly echo-y and more twee of the four note Dies Irae 
to create a sense of foreboding whenever there’s a new presence at the door. 

The pre-recorded elements will all be layered with background sounds. In the final 
sequence this will include: clamouring reporters, the sound of sirens, helicopter 

blades distantly whirring to build atmosphere for the television broadcast. 
However in the case of the internal monologue, the absence of any background 

sound as the other continue to quite viciously fight in the background will add to 
the comedy. 

The ringtones are always moments of humour in the play, often used to make fun of 
the character they belong to. So for the character of Michael, the ex-boyfriend, it 

be something a bit douchey.  

The other aspect of sound design will be the score for the play. I’ll use minimal 
sound during the scenes not to distract from the drama unless the scene calls for 

it: e.g. a rousing song in the background of one of Gabriel’s over-rehearsed 
monologues and club music in the background of the flashback scenes. However, 

during the chorus’s addresses, a looped and pitched down section of Fata Viam 
Invenient by Karl Frid will play which has religious themes in more pop-y 

presentation, to keep in continuity with the plays lightheartedness.

Lighting statement 

As the whole play, with the exception of the club flashback at the beginning of the 
second act, takes place in one room, the lighting design will be focused on: 

separating speeches to the audience from the drama of the play and underscoring 
moments of visual comedy in the play.  

The main lighting state will be the living room of Mia, the main character. She 
works as a “mistress” and is anticipating a client so I imagine the lighting to be a bit 

dingy with the curtains drawn and dark oranges and yellows as a gel pallet. I 
imagine this could be incorporated into the tacky religious iconography of the set 
design e.g. adding LED tea lights into prayer candles. However, the lighting will 

shift towards more stark as all the characters from Mia’s life begin appearing with 
this crescendo-in at the arrival of Gary Goodman (peak embarrassment for Mia). 

Throughout, the characters give speeches to the audience revealing their inner 
thoughts. In these moments there will be focus on the fore-stage with the rest of 

the cast frozen in tableau behind. This focus won’t be spotlit but will be more 
gentle and multi-directional to reflect the, at times surprising, vulnerability of 
these speeches (particularly Lucifer’s speech). These intimate species are then 
contrasted by the bitter fights as we jump back into the scene, often with no 

context highlighting the comedy. 

Another recurring theme is the speeches given by the chorus, for these I will use 
localised, high-angle lighting to cast shadows over their faces. This has two 

functions: firstly to distinguish the actor as a part of the chorus from in their 
role as a character and secondly to give a sense of ominous omniscience to them. 

Specials would be sparingly used and often to highlight the visual comedy. 
Examples include: a tight focused white light upstage to represent the light of a 

television that they crowd around, a spotlight onto the tape-recorder that Lucifer 
brandishes, and backlight on Gabriel as he enters to show his angel status that Mia 

completely ignores.


